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Pictorial Propaganda : The Myths
That Brought Us Here

Propagande Picturale : Les Mythes
qui nous ont transportés ici

A Journey in Artistic Taste
From Saint John to Sackville
New Brunswick

Un voyage & travers le goflit artistique
de Saint-John a Sackville
Nouveau~Brunswick

1840 — 2008

www.pictorialpropaganda.ca
Felicity Tayler
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Third Space, Saint John, NB

And you even called me friend
13* Symposium of Art
Struts Gallery / Owens Art Gallery
Sackville, NB
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